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OUR BUSINESS CASES
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CONSULTING CONTENT WORKSHOPS & DIGITAL
STRATEGY AUDITS MARKETING

SINCE 2014, WE HAVE WORKED WITH MANY B2B CLIENTS, LARGE AND SMALL, IN AREAS RANGING FROM CONSULTING TO SOCIAL MEDIA AND
INFLUENCE. HERE IS A SELECTION OF ENGAGEMENTS OVER THIS 8-YEAR PERIOD, WITH DESCRIPTIONS OF OUR WORK AND RESULTS

We are B2B marketing specialists, with a track-record in verticals such as IT, Cloud computing and Big Data,
Telecoms, Utilities, Banking, Healthcare and Insurance. We work with all sorts of businesses, be they start-ups or

large multinationals. We are a mix of seasoned experts, copywriters and highly-skilled young professionals.

This selection of clients and engagements is making up chapter nine of our business case portfolio



OUR NEWS WEBSITE SINCE 1996

+ 300
podcasts
100 daily

listens
Approx.

35,000 p.a.

20,000 - 30,000
visitors / month
250 000 - 300 000

visitors p.a.

2,000 articles in

French
700 in English

6,000
subscribers
weekly
newsletter

200 videos
900

subscribers

® mobile
desktop
m tablette

22,400 Twitter
24,500 Linkedin
4,000 Facebook
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1- CONSULTING

DIGITAL TRANSFORMATION, STRATEGIC CONSULTING,
BENCHMARKING, AUDITING AND POSITIONING,
STRATEGIC PITCHES AND DIGITAL INNOVATION

LAMUTUELLE  Alcatel-Lucent @ . PRAMEX
09 A, W Hootsuite ATIONA

Enterprise BPCE
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Services UNIBAIL-RODAMCO-WESTFIELD




CROWDFUNDING
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3,75€

I

DE LA GENDARMERIE NATIONALE www.lessor.orp

LA VOIX DES GENDARMES DEPUIS 1936

Encore un petit effort pour l'indépendance de L'Essor !

bientot les
40 000 €!

OUI, je soutiens I'Essor

More than 45,000 € were raised for the online journal L'Essor to
fund various online and offline projetcs for the benefit of the
community

L'ESSOR IS AN INDEPENDENT NEWSMEDIA AND PUBLISHING COMPANY. IT IS
ACKNOWLEDGED AS THE MAIN INDEPENDENT ONLINE AND OFFLIEN MEDIUM OF
THE GENDARMERIE COMMUNITY IN FRANCE WITH OVER 300,000 READERS

Starting from scratch, Visionary Marketing has put
together a successful crowdfunding campaign
based on our favourite Community Marketing

methodology: the gardener’s touch
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SOCIAL

Baromeétre Hootsuite

jeter Report /\7I z

genchmark

‘“

Speakers
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Chriss upn fgueroa

e & 8

= @ 08l

Yoann Gourvennec

Ashley van Merten

The Hootsuite social media barometer is
a global reference quoted by Statista

© 2014-2022 Visionary Marketing

N Hootsuite'

HOOTSUITE IS THE WORLD LEADER IN SOCIAL MEDIA MANAGEMENT
PLATFORMS FOR BUSINESSES, TEAMS AND AMBASSADOR PROGRAMS

In 2015, Visionary marketing created the social media barometer on
behalf of Hootsuite as a joint project aimed at delivering maximum

visibility for the Canadian brand in France.

The effort culminated in 2018 with the 55-page in-depth analysis of
the French report for Hootsuite and the participation of Visionary
Marketing in the international report and the international webinar

launch with 1,000+ registered users worldwide

The report was so successful that we delivered 3 more in 2016, 2018
and 2021

Some of the results of the Hootsuite barometer were featured by
statistaZa
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CONSULTING P ONLINE NEWS
Evolena [iassor

EVOLENA IS A BOUTIQUE CONSULTING AGENCY DEDICATED TO START-UPS AND L'ESSOR DE LA GENDARMERIE NATIONALE IS THE GO-TO INDEPENDENT NEWS WEBSITE
SCALE-UPS OF THE IT INDUSTRY FOR GENDARMES AND ALL PEOPLE WITH A STRONG INTEREST IN NATIONAL SECURITY

Visionary Marketing supported Evolena with its internal Visionary Marketing is
evaluation process. We carried out a dozen in-depth advising and supporting

customer interviews providing Exec summary and |'Essor in its endeavours

recommendations, full transcriptions and in-depth analysis. o o -
P P y to monetise its online

We have also designed a strategic Whitepaper to help wit )
. . e . audience. We have been

involved at all stages of the m s B

monetisation process,

the positioning of the consulting agency

including website overhaul, contribution

= | mechanism, newsletter onboarding and

optimisation, audience profiling, etc.

THE ENGAGEMENT LED TO THE ENHAN ENT OF THE SERVICE WITH OUR HELP, LESSOR HAS HAD A MUCH CLEARER VIEW OF ITS
OFFERING OF THE CONSULTING AGENCY AUDIENCE AND MONETISATION OPTIONS

M2
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&> avanade IT SERVICES

AVANADE IS AN INNOVATIVE DIGITAL SERVICES COMPANY DEDICATED TO THE
MICROSOFT ECOSYSTEM.IT IS A AJ((:)(I:IETNTVLEJE'ETURE BETWEEN MICROSOFT AND

Visionary Marketing supported Avanade with its

strategic positioning in France through a Man From ‘j —

Mars Report. We advised the company both in terms

of strategy and the supporting Web assets so as to aalgse Siaton
provide recommendations and help the business 8nd, Cutrrt gt i ) .
tdedve Aratk assumptiong & Green (\g’U'
focus on the right tactics and approaches. The — f’m‘ecf«imrcaj 5{,4 o 10»«»7\11
sifwation in tfonto R wel
analysis and report were completed in a matter of bowse chml‘ou HAKERS o

defined prgect

days and delivered during an intensive one-day

workshop with the top management team.

VISIONARY MARKETING USED ITS OWN “PROJECTIVE SURVEY”
METHODOLOGY IN ORDER TO ELICIT AVANADE'S STRATEGY AND
REACH CONSENSUS ON THE TOPIC OF DIGITAL TRANSFORMATION

Mo
© 2014-2022 Visionary Marketing 2022 -O;
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UNIBAIL-RODAMCO-WESTFIELD

WESTFIELD OWNS, DEVELOPS AND MANAGES PREMIER RETAIL ASSETS IN EUROPE
AND THE US AND PRESTIGIOUS OFEIEC(EISLI{JILDINGS AND VENUES IN THE PARIS

Westfield wanted to promote its UR World collaborative
work project by showing simple situations depicting what
it was to work with or without collaboration tools and how
efficiency could be increased with online collaboration.
The idea was to propose a series of made to measure
cartoons depicting before and after collaborative work
situations. Left, a fictitious company named “"Oldschool
Ltd” was compared to UR on the right-hand side. All
situations were scripted by Visionary Marketing and
drawn specifically for Westfield by a professional

draughtsman

© 2014-2022 Visionary Marketing

B2B REAL ESTATE
Oldschool was struggling with ifs files J ‘—M—eam

——

I SEE JESSIE, YOU PIP CHANGE THAT
;LNEiESPE TS“EMNTDF,’#EV,ZQ 565 " ‘N!TL;,O‘CA‘ ”N Yo LINE IN THE MANAGEMENT REFPORT
: YESTERDAY AT 5:00PM. T WILL TAKE
. -’ OVER FROM YOU NOW, OK?
I'M SORRY JOHN, .
- WILLIAM HAS IT. HE'S
OFF WORK FOR THE

NEXT 3 WEEKS/

[(Monday amorning at Otdschoot L1, ) i Meanwhile at UR l

R, ’
GOT THE FILE, BOSS?

LET'S START BUILDING THIS
MANAGEMENT REPORT

(%
AT OLDSCHOOL LTD, THE TEAM WAS OFF TO A WITH UR WORLD, THE COMPANY HAD A LEG
BAD START UP IN THAT GAME

VISIONARY MARKETING HELPED UNIBAIL RODAMCO
DESCRIBE ITS VISION ABOUT COLLABORATIVE WORK
THROUGH A SERIES OF SCRIPTED CARTOONS

2022 -0



Alcatel-Lucent TELECOMS

Enterprise

ALCATEL LUCENT ENTERPRISE IS A LEADING AND INNOVATIVE UNIFIED
COMMUNICATIONS PROVIDER PRIMARILY BASED IN USA, UK AND FRANCE. THEY
SERVE MORE THAN 500,000 CLIENTS WORLDWIDE

L'évolution
de la communication

We have worked directly with the EVP and GM of the en entreprise
ALE Communications Business Division in order to g
structure the main strategic pitch around 3 main
phases:

1) why change 2) what we aim at 3) how to deliver
This had led to a strategic document (with 3
supporting podcasts) which serves as the basis for

the strategic change at ALE.

THIS DOCUMENT IS STRATEGIC AND CONFIDENTIAL. IT WAS MADE AVAILABLE
IN ENGLISH AND FRENCH. IT SERVED AS THE BASIS FOR THE TURNOVER OF
THE COMPANY AND THE LAUNCH OF ITS NEW UCAAS STRATEGY

LJ
-
—
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-
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YOUSTICE LEGAL TECH

YOUSTICE WAS A CZECH LEGALTECH START-UP BACKED BY SLOVAK TELECOM AND SET TO
BECOME A LEADING EUROPEAN SERVICE DEDICATED TO THE HANDLING
OF ONLINE DISPUTE RESOLUTION (ODR)

CONSO RESOLUTION

Le portail du Réglement en Ligne des Litiges de Consommation (RLLC)

| ACCUELL | REGLEMENT DES UTIGES | LEGISLATION & REGLEMENTATION | LA RELATION CLIENT | E-COMMNERCE | DOSSIERS

A LA UNE_

We have worked with Youstice on a number of Médiation : ce que
l'ordonnance du 20/08/2015
subjects, in English and French including the e ————

selection and recruitment of a business developer
for the French marketing through the selection of

seasoned individuals with strong business acumen in

that area. We also improved Youstice's brand

AMIABLE DES

awareness to selected targeted legal and business ST oo

audiences locally and internationally through

strategic content publications in English and French e —

VISIONARY MARKETING HELPED YOUSTICE FIND THE RELEVANT
PARTNER IN FRANCE FOR ITS BUSINESS DEVELOPMENT

LJ
-
—

N
0z
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GEM IS ONE OF EUROPE'S LEADING BUSINESS SCHOOLS. ITS MASTERS IN
DIGITAL BUSINESS STRATEGY IS UNIQUE IN EUROPE

We supported GEM with its marketing automation
project for the Master’s in Digital Business Strategy,
delivering advice, guidance and content for the
project. We created, hosted and maintained the
students’ blog delivering maximum visibility.
Webinars were regularly organized and delivered
with top international influencers. This project was
rolled outin 2018-2019 and helped boost the
recruitment for the master’ for the 2020 schoolyear

period.

© 2014-2022 Visionary Marketing

EDUCATION

Q @ digital me UP/ colinth

GRENOBLE
ECOLE DE
MANAGEMENT

BUSINESS LAB FOR SOCIE

fow ocial Media Took Alcohol advertising <1 secial The sepatation of FICG
These Bu SA N madia a prolem for companies in the digita) era
@cumm ool €ompants 2 s

i — N b

SOCIAL MEDIA

e

DIGITAL ME UP USED TO ATTRACT TWICE AS MANY
VISITORS AS THE STANDARD ‘PRODUCT’ MASTER’'S PAGE
ON GEM'’S WEBSITE OVER ITS FOUR-YEAR EXISTENCE
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FINANCE "PRAMEX

. INTERNATIONAL

, GROUPE

BPCE

PRAMEX INTERNATIONAL IS A BPCE SUBSIDIARY IN CHARGE OF SUPPORTING
SMBS INTERNATIONALLY

Visionary Marketing provided Pramex international
with strategic and operational support and
guidance in order to better meet its core business

objectives and prepare for growth in the future.

Visionary Marketing has helped Pramex international elicit its strategy in
order to face future challenges and growth and shape the digital
department

© 2014-2022 Visionary Marketing

UTILITIES

fluksaqua

FLUKSAQUA, A SPIN-OFF OF VEOLIA, BECAME THE FORUM FOR WATER
TECHNOLOGY PROFESSIONALS

We have supported Fluksaqua at all stages of their
development, from the ideation phase to its day-to-
day operations and international deployment. This
consulting project was conducted in 3 phases:
Consulting and support (setting goals, methods, initial
content and collaboration techniques) as well as initial
study and workshops

Launch and community set up and facilitation and
growth hacking (all in a very niche B2B and technical
environment)

Continuous Marketing effort and guidance

Starting from scratch, we helped Fluksaqua grow. It has attracted
15,000+ professionals, a majority of whom are from outside of Veolia.

M2
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UTILITIES

S

GRTgaz is a leading French utility dedicated 1o Gas distribution with
€624 billion in investment, 2,959 employees and 130 shipping customers

We have supported GRTgaz with the definition
of the new roadmap for its new Intranet and
paved the way for a vision of collaboration
across all parts of the organisation and its
various teams. We have conducted workshops,
facilitated creativity and ideation sessions, and
issued recommendations for the company to

develop internal collaboration successfully.

Visionary Marketing has sulpported GRTgaz with its vision of
collaboration in the workplace in joint IT and user workshop
sessions

© 2014-2022 Visionary Marketing

M LAMUTUELLE HEALTH INSURANCE SECTOR
<2 générale

ON VA BIEN ENSEMBLE

O

We have supported Mutuelle Générale with
consulting and support services in the area of
innovation and ideation, thereby consulting and
supporting on innovation processes, which
included identifying and defining the adapted
tools and methods for an effective technological

watch.

Our methodology for joint innovation has been described in a
white paper entitled “Bringing Ideas to Reality”

7’/
2022 0= 1



2 - CONTENT & INFLUENCE

VISIONARY MARKETING PROVIDES STRATEGIC
CONTENT IN ORDER TO POSITION BRANDS AS EXPERTS
IN THEIR FIELD. OUR 24-YEAR INTERNATIONAL
EXPERIENCE IN THAT AREA MAKES IT POSSIBLE FOR US
TO SUPPORT EVEN THE LARGEST INTERNATIONAL
BRANDS

|
|
7 suiess  FEERTINET
Ll Services

Rendre flexible ce qui est rigide

Alcatel-Lucent @

Enterprise

(0eXO
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DIGITAL SECURITY

Restitution d’étude - mai 2021

IMPACT OF WFH POLICIES ON IT SECURITY - SURVEY OF 122
CIOS, IT MANAGERS AND IT PROFESSIONALS WORKING FOR
LARGE BUSINESSES OF OV(EZ%;I'IO)OO EMPLOYEES IN FRANCE

© 2014-2022 Visionary Marketing

=:RTINET

FORTINET OFFERS THE MOST COMPREHENSIVE SOLUTIONS TO HELP

INDUSTRIES ACCELERATE SECURITY, MAXIMISE PRODUCTIVITY, PRESERVE USER

EXPERIENCE, AND LOWER TOTAL COST OF OWNERSHIP

In 2021 Visionary Marketing carried out a survey of over 120
IT professionals to fathom the impact of Work from Home

policies on cyber security threats in French businesses.

The results of our study were combined in a short 14-page
report with details on the following topics: 1) security issues
in the context of widespread WFH policy 2) remote server
security 3) perception of IT threats and data security

breaches.

A webinar was organised with Fortinet to provide further
insights on the report and additional analysis by a Fortinet IT

security expert as well as Visionary Marketing.

NA-
- -
L4
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B2B SALESMANSHIP

Sales & Marketing Insiders

’ j‘;.. g

suﬁwnc’ S 5
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THE MODERN SELLING 60-PAGE WHITEPAPER WAS
DOWNLOADED MORE THAN 1,500 TIMES AND GENERATED
MANY LEADS FOR SPARKLANE

© 2014-2022 Visionary Marketing

SPARKLANE IS AN INNOVATIVE BIG DATA COMPANY
WHOSE CORE BUSINESS IS TECHNOLOGIES FOR SALES

In 2021 Visionary Marketing worked on producing high
quality content on the topics of salesmanship, sales tech

and sales methodologies for hard-to-sell products and

services.

Additionally, Visionary Marketing produced the Modern

Selling whitepaper, an in-depth view of the future of sales
in the wake of the 2019-2020 pandemic.

Both the blog content and white paper were enhanced by
a full-fledged podcast channel published on all major

podcasting platforms.

2022
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EBUSINESS

16 novembre 2021
11h00 & 12h00
(Re cherche
sur site web

& Expérience Client

Site §
& (‘uslmncrlef,\'[a);'g('(l?!'l

marketers
hat are you

thln klﬂg ¢ 21 October, 2021

3:00 pm UK

facilitated by Adran Swinscce
- ) e
Impact of - ? £
c e £l T

aire Naeem m
BOSCQSCOTT MUSCUTT QUEVEDO ARIF HUGHES

Website search

Live on ZOOM
F VIRTUAL ROUNDTABLE

2.6 MILLION SOCIAL MEDIA ACCOUNTS REACHED, APPROX.
250,000 VIEWS, 200 ONLINE ROUNDTABLE REGISTRATIONS,
HUNDREDS OF DOWNLOADS, COMMENTS, LIKES AND SHARES

© 2014-2022 Visionary Marketing

YEXT OFFERS A MODERN, AI-POWERED ANSWERS PLATFORM THAT UNDERSTANDS
NATURAL LANGUAGE SO THAT V/HEN PEOPLE ASK QUESTIONS ABOUT A BUSINESS
ONLINE THEY GET DIRECT ANSWERS - NOT LINKS.

In 2021, Visionary Marketing delivered a 360-degree
confluence engagement on behalf of Yext UK and
France covering:

1) a survey of 300 senior marketers

2) 2 survey reports

3) a virtual roundtable with 6 leading CX UK and
France influencers and experts

4) an extensive social media outreach project in both

countries with the help of our panel of influencers

2022 -0=




Kselceo

Rendre flexible ce qui est rigide

SELCEON IS AN INNOVATIVE START-UP DEDICATED TO VIRTUALIZED DESKTOP
INFRASTRUCTURE IN PARTNERSHIP WITH WMWARE

Visionary Marketing is supporting Selceon with its online
marketing in various ways: to begin with, we spruced up
and supplemented their product-orientated website,
added videos and podcasts, populated their LinkedIn
business profile, created a full-fledged suite of reports on
the Visionary Marketing information websites therefore
generating thousands of views online and on social
media. We also worked with influencers in order to

spread the word about the work carried out by the start-
up.

A CONCEPT AROUND E.T. (FRENCH FOR WORKPLACE) WITH
THOUSANDS OF VIEWS ON BLOGS AND SOCIAL MEDIA AND
HUNDREDS OF DOWNLOADS

© 2014-2022 Visionary Marketing

IT &
INNOVATION

L'ENVIRONNEMENT DE TRAVAIL

2022 0= |



ALTERBUZZ IS A BOUTIQUE AGENCY DEDICATED TO E-REPUTATION THAT WAS
FOUNDED IN 2006, A PIONEER IN ITS FIELD ON THE FRENCH MARKET

Nearly 250 professionals were surveyed by Visionary
Marketing (approximately 50% in B2B and 50 % in B2C).

Our survey was aimed at measuring our respondents’
understanding of the definition and perception of the
significance of e-reputation, as well as the impact of e-
reputation on businesses and, lastly, how they managed their

own e-reputation, whenever it was applicable.

The 60-page report was enhanced by the testimonials of 13
influencers, entrepreneurs and business experts who took

part in three high profile focus groups.

Hundred of marketers reached and dozens of high
profile influencers and entrepreneurs involved

© 2014-2022 Visionary Marketing

E-REPUTATION SURVEY

2022
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SOFTWARE

nexrci

que permet-il Comment augmenter
I'efficacité I'efficacité de vos rendezvous
ole 7 commercioux, et conclure plus
vite ?

DU VRP DES CAVERNES
AU COMMERCIAL DU FUTUR

G Bonjosr ! Julie.
: wocial casse-pleds,
e 1! enchantés !

© 2014-2022 Visionary Marketing

AUDIENCE: SALES AND BUSINESS DEVELOPMENT
MANAGERS/DIRECTORS

Angle: the evolution of business, from the prehistoric
travelling salesman to the sales rep of the future. We used
a Darwinian metaphor to depict the evolution of sales,

before, with and after the computer age. 4 top sales
experts were interviewed. This engagement was
complemented by a series of blog posts in French and

English on the topic of sales and the sales visit.

Touch & Sell is a software vendor dedicated to building

sales applications for businesses

2022
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Copywriting

Glossaire

Copgmg maie mare Partager Délinmion Ad Exchange

Comment fonctionne I'Ag Exchange T

40 glossary entries were written on behalf of
Bonial at the beginning of 2020

© 2014-2022 Visionary Marketing

bonial

BONIAL IS AN AXEL SPRINGER COMPANY OPERATING IN GERMANY AND FRANCE. BONIAL
HAS BEEN OFFERING INDIVIDUAL MARKETING SOLUTIONS FOR 1,500 WELL-KNOWN

RETAILERS FOR MORE THAN 10 YEARS AND IS A LEADING PLAYER IN DRIVE-TO-STORE
TECHNOLOGIES.

Visionary Marketing supported Bonial with the
creation of its glossary of drive-to store, following
many previous confluence engagements with the

European retail tech leader.

LJ
-
—

N
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THIS ENGAGEMENT WAS CARRIED OUT WITH THE B2B ARM OF WEBER

To position Weber’s B2B marketing business gifts

line, we chose to include the business gift topic

LE MARKETING CLIENT SUR LE GRILL

inside a broader topic “customer acquisition or

retention”. This general topic is of interest to all %
' FOELISATION CLENT YUES
. IR ~ ETPRATIOUEES PAR LES
marketers and besides, many marketers responded B S=iE-y
"':ﬁf; ‘ "?}_{V‘;"vyvvw

to Weber's survey themselves. Most of the CMOs

from all major local brands came to visit Weber after

B2B MARKETING

LES CADEAUX D'AFFAIRES SOUS-UTILISES
- oo ¢ e + Aevariage wne pewr b Sisnaton
LE ROI EST BIEN MEILLEUR, MAJS QUEL EST-IL ?

EN LABSENCE DE CONNAISSANCES, RENFORCONS LES
cROvVANCES s e s, g

o K B0 e o o

TEMOIGNAGE 708 mom e m e o s o
Stépbasie NOYERS :} o o e e e o S b o

Comment Prakrine i bt st ENSEIGNEMENT N* 3 :

W s wn . € At A B . LA Connanaance Chemt o
b v oVt e o - e v S B

* gage Loyaty Compary maa e
e en reamARI. GO B4 06

- ENSEIGNEMENT N* & :

e L L

the publication of this white paper.

323 RESPONDENTS
(ALL MARKETING PROFESSIONALS)

B Lo Mare - At of fibbasian be bty et s e g8

© 2014-2022 Visionary Marketing

S o pesteraras Comasdionia
B csets medpandams
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Alcatel-Lucent
Enterprise

ALCATEL LUCENT ENTERPRISE: WORLDWIDE CONFLUENCE IN ENGLISH AND
FRENCH

Audience: professionals (IT or others) involved in collaboration and
unified communications projects
Angle: do away with « unified communication » lingo while delivering

in-depth angled analysis

In-depth content: including bi-lingual longform blogging and a white
paper based on a B2B survey of marketing professionals (300+)
describing real-life UC usage

International footprint: USA, UK, Malaysia, Australia, France...
Dual concept: 1) UC 2) WOMM*

Similar engagement on Healthcare with a human body metaphor

INTERNATIONAL CONFLUENCE (CONTENT +
INFLUENCE) ENGAGEMENT

© 2014-2022 Visionary Marketing

TELECOMS

E-reputation
HEAVEN OR HELL?

. e@w 3T o

W o

*WOMM : word of mouth marketing

** Influencer pictures above shows a selection of the experts involved in this project

\
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MARTECH m 0 p p

La grande enquéte sur

=y It e S GIF ) R sl INTERNATIONAL WHITE PAPER

B Guand Mmarketng of Dubachd seecnt pRoMs D 1 Gonde

Towards a converged and data-driven marketing revolution

s

The Adventures of
Sherlock Holmes

Audience: Marketers + Web marketers

Angle: vision of marketing, data-driven
marketing and ethics in sync with the design of
Mapp’s DMP platform

There are situstions where certain experts are trying to

ik B sound ke experts by using a 1ot of jargon and over — ’ . .
e e o R e S In-depth content and interviews.
- Originally written in English and adapted to

French and ltalian

Dual concept : 1) marketing vision 2) WOMM*
White paper launched in all parts of the world.

Over 200 leads generated in France only

MAPP DIGITAL - WHITE PAPER IN ENGLISH
(AND ITALIAN AND FRENCH) ON THE NEXT

*WOMM : Word of Mouth Marketing GENERATION OF MARKETING TECHNOLOGY
e
© 2014-2022 Visionary Marketing 2022 “o“ 25

/7



SECURITY

AXISa

COMMUNICATIONS

La vidéosurveillance pour les commercants
rict retours d'expx nce, fiches pratiques et check-list

.
SN BN B RN A AR RN R A e .

Ce que représente la

[ Période d'affluence : quels
démarque inconnue

sont les points de vigilance ?

v

Airbus A380 :iiiiiiiiiiiiil v .
S H
4‘ n I

v

Station 2%,
Spatidle W% 5]

Internationale >

A N
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Fiche pratique : protégez votre magasin en période d'affluence
Rappel
Le vol & I'étafage est la premitre cause de démarque inconnue : il en représente 445
Check-list

Evitez les livraisons en pleine péricde d'affluence au cours de |a joumnée

Attention aux effets de distraction : redoubier de v

Pratiquez le zoning : divisez le magasin en plusieurs zones et désignez chaque personne 3 un
m

poste aves un rogiement

Instaurez des procédures claires powr la manipulation des articles : ne pas enlever Jes antiv

compter le nombre &'articles ermmenés en cabine d'essayage, etc

Les bonnes questions a se poser

{ Avez-vous une bonme visibilité sur toute la boutique et sur Jes article

/ Y a-t-# un coin laissé 3 I'abandon 7 Un angle mort sur lequel vous ne pouvez

{ Vos produits les plus sensibles sont-ils bien protégés et mis a Fabri des tentatior
( Le sour s de la fermeture | tout le monde est-il been sortl du magasin

W~ Le matin & louverture ; le matériel de vidéoswrveillance est-d en bon état et opérat
/ Le magasin est-il rangé 7 Y a-1-il des antivols manquants /

VW Certaines choses ont ~elies chamgé de place 7 Remarquez-vous quelgue ¢

ngilance s moindre événemment anorma

ols,

HOW-TO GUIDE FOR SHOPKEEPERS
AND CRAFTSPEOPLE

Angle: down-to-earth simple
advice for the successful
implementation of tele
surveillance projects. 50 leads
generated in just one outbound

campaign linked to the white

paper

AXIS COMMUNICATIONS - HOW-TO GUIDE
IN FRENCH FOR LEAD GENERATION

A

o

5z 26
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SOFTWARE

LS 3 prion DOUT MR Le
décision d'acquisition

nombreus ; « ¢3 VB

praxedo

75%

Des entreprises
ayant plus de
50 techniciens
wtiliseralent une

cher », « jo n'si pas le d
on worra l'an prochain »

CHOISIR UNE SOLUTION DE
GESTION D’INTERVENTIONS :

LES 10 QUESTIONS A SE POSER

En offat, ko rotand d'une soc
o I'sutomatisation die 55 pestion
wvoir plasiours conséquences

$td dans la digralisation

n dintervertions peut

* Un manque 3 gagner, 9 & un processus de tra
10Nt s intervertions cbsole ¢t chronophage .

colts. L'absence de solution P on-
tions pourral do <@ fait provoquer une perte de ren-
tabileé

* Ure perte de parts de marché face & ls conowr
ronce qui 3 A&} adopté ce type de solutions ;

Ce guide protique présente 10 conseils essentiels powr vous al
der @ faire le bon cholx de solution pour gérer les interventions
de vos techaiciens.

o Dans lo cas des sous-traitants, [ perte de now-
veaux marchés, cortaing donneurs d'ondes axdgeant
un processus dintervention digitalisé de 1 part de

lours prestataines.

Linaction peut donc rapidement s'awérer domma
b de
. d

abonnament,

stutement une solution penda-t

poatie por lentroprise, Sachaz
s directemont

5t desormais

Quawc s 0

Sur intamet sur s

possible de teste
une durde ditorminde ot ddvakser sa pertinence

POUT VO3 DrOCE3S.

pra>‘(edo

© 2014-2022 Visionary Marketing

LE CONSEIL DE L'EXPERT :
Mieux vaut ogir pas-0-pas plutit que
de ne rien faire

Jean de Brotssia, fondateur de Praxedo

Ne pas mettre en place un outil de
gestion dinterventions pourrait-il...

0 Provoquer un manque & gagner, du fat
de |a non-optimisation des processus 7

O Détéricrer votre rentabilné, § cause des
prix bas pratiqués par la concurrence ?

0 Vous faire perdee des parts de maeché
face & des concurents mieux équipés 7

0 Empécher Macquisition de nouveaux
marchés, vos donnewrs dordres o
geant une tracabilité temps réel des in
terventions sous-traitées ?

How-to guide: benchmarking one’s

field services solution

Audience: field service dept managers and
directors of SMEs with services personnel in
the field

Angle: down-to-earth step by step
guide for the successful benchmarking

of a field service solution.

Praxedo is a software vendor designing
specialist field service solutions for
small and medium sized businesses

PRAXEDO - how-to guide on how to benchmark

one’s field service solution
(in French

2022 0= )7



SOFTWARE

[meZ

Etape 1 : Pourquoi un CMS ?

Audience: Digital and marketing professionals interested in

CMS implementation

evabitivie ovverture v
d'adaptation et Iy capacts § 1a persosnalis

ele des Content Management b ® quation & plusieurs |

Angle: The white paper is built around expert advice

regarding projects dedicated to the implementation

| of content management systems. All project phases
w! L BT ¢
I ¢y \ 4 are broken down and shown as a project journey

towards success. Each project phase is illustrated

with expert testimonials by eZSystems’ customers.

Retours d'experts pour

bien son projet de C | v (White paper in French)

GeZ

-
© 2014-2022 Visionary Marketing 2022 -O=



CLOUD COMPUTING

Business

B Services Audience: IT professionals, ClOs, CTOs

Le cloud computing
en 5 randoris

Angle: Both a professional angle and a WOMM
angle using World judo champion Teddy Riner. The
cloud computing angle covered most of the topics
pertinent to cloud implementation such as bimodal
IT, laaS, PaaS, WSaaS cloud-first strategies and ITSM.

A mini dictionary of cloud computing terminology

was also added to this White Paper.

b

De 2016 a 2020 .
= White paper for the French market
M ST
- Business B R e LR
ornge’ Services o e b St o 00
© 2014-2022 Visionary Marketing Mo
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SOFTWARE ~Mez

L3 e, Menges e 06 SHAW W 200 COTNG 3 SO0 MOMN D COPOT X M0eTies OF KO8 Wulear. § e

@ eZ - = I'“ |- Il eZ Systems is a leading Worldwide software vendor founded

Comert maemert- i nerssn e Marketing & Innovation

Cprmaes woow vatin

in 1999 in Norway which supports 500+ enterprise customers

Aommres & Pt G e A paTOUn ( | ) v \ I
=T g5 e == I'Orange | iliter la vie dans leur travail marketing quotidien, pou

S Do S P00 St 4 B B 408 S0 804 étudier les marchés, mie

our leur faciliter la v
rchés, micux | .
-
3 SR 0 W AR € T TROY 1 R, O s'est révélé particuliérement— Eez

SRILIEIEESENE e paral in 25+ countries
Cepr T Visionary Marketing has worked with eZ Systems in
— Valorisez votre contenu Web pour une . . . .
- présence digitale optimale. order to share stories about innovative Websites
| o
R d and Website factories all created upon the eZ
TR, platform. 10 blog pieces were written and posted
T with their companion podcasts and videos and

shared broadly on the Visionary Marketing network

Veille stratégique
Avant tout, il convient de rey

of influence. In addition, a whitepaper was written

o e N M
Vous regroupez tout un ensemble d'activités d AR WA SRS ol ) et

jiffuser le drodt a |'ensemt
friv

on how to maximise one’s presence on the Web..

WITH THIS CAMPAIGN, EZ SYSTEMS FRANCE WAS ABLE  NMain lan

guage: French
TO CLOSE A LARGE DEAL

LJ
-
—

N
0z
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ROFiL
TECHI'ELOGY

O Profil Technology were created in 1989 by an
innovative group of French engineers. They were

visisakemavrethy Risdetenslsshhsgrucnsnl wivnging
solution with Profil Technology to better position its Egedian
brand around IT admin and security solutions for the

workplace.

We built and executed a content strategy that was adapted
to the market and its needs by crafting highly targeted
content and working on influence through the positioning of

this unique content.

Such a strategy led to immediate results by way of lead

generation in a matter of weeks.

© 2014-2022 Visionary Marketing

O SOFTWARE

Se C u re I I Supervision IT Séourté des mails et du Wed
Le portadl de 1T sécurisée

Fm?ee'ralé nn%'t‘aes :a-t-il rendu fainéants ?

ﬁ @\{ Par Yann Gourvennee
T O 10k
=|| D00\ -
o= Lire Narticle
p— o
Le ransomware ou rangongiciel, Q
; I'économie du malware (2/2)
1 PEGEDIAN
_Ep :
Ay
e

¥ in O A

Abonnement newsletter

Sudscride

Infogéreurs : 4 pistes pour
dépasser les attentes de ses Les auteurs
clients

With this highly segmented expert IT portal,
Profil Technology was able to generate leads
in a matter of weeks

LJ
-
—_—

N
4

2022
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BIG DATA Dotofoctory . &

Moo Expiierces Lot MiSers  Tout Savow s bn B Dole

A <

‘r JENS e LB The little black book of big data
JEMS group

Visionary Marketing has produced and publicised
various strategic pieces of content with a Word of

Mouth Marketing approach

Jem'’s little black book of Big Data was downloaded
400 times in just one morning (strictly through

earned media) and brought immediate leads to
N ' 5 Jems
EQ

Visionary Marketing has produced and publicised various
strategic pieces of content with a Word of Mouth Marketing
approach

© 2014-2022 Visionary Marketing 2022
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GBRIDGE O RETAIL SOFTWARE

Business Case

O Bridge (now part of Solocal) captures local internet
traffic and converts it into physical sales. More than

Frelm S LR S s e a el e e

Bridge with its content strategy by providing strategic

texts both for their own digital assets and other resources.

Visionary Marketing is namely involved in building all of

Bridge's personas and business cases such as the Ducati

business case on the right-hand side. pucet

We have worked with Bridge in English, Spanish and

'BRIDGE - s

French. Visionary Marketing was also involved in the

enhancement of the product catalogue.

== 'BRIDGE

Product-related content

<
© 2014-2022 Visionary Marketing 2022 -/O‘;



PIEPATA Cloudwatt

\

CATEGORIES

Cloudwatt was a Worldwide Cloud computing pioneer. They

were merged into Orange Business Services

Adaptation of Cloudwatt’s legal contracts and

CATEGORIES

Service level agreements into English. Work on
various pieces of content and Webinars on various
subjects in the field of Big Data, PaaS and laaS

(Cloud computing). Coverage of various events

Toeets including the main Cloudwatt 2015 VAR event.

s .y

B~  Training of staff on the impact of Big Data on

Sovlement 23% dos serveurs 71

Le cloud est devenu le standard pour les Big Data anias ¢ ore vishaalie
- e prise ou SO WLabads

marketing. Cloudwatt is now part of Orange

&
L\ IH Business Services.

Hundreds of readers were exposed to Cloudwatt’s content
regarding its expertise in laaS and Paas for cloud computing and
Big Data

<
© 2014-2022 Visionary Marketing 2022 -O-



O CLOUD COMPUTING

Business
Services WEBINATHON #11

ecrutemen

L

O Orange Business Services is a global IT and

communications services and cloud provider
Since early 2014, Visionary Marketing has worked on a

WEBINATHON #10
/ Securite Cloud

| Business

retainer with Orange Business Services in order to I
habale>ll  Services

provide services on all kinds of subjects, from highly

strategic to deeply technical, on various matters (IT, Big s e et

risques de sécurité ?

IR W e TR e

Data, Telecoms).

We have supported Orange with all sorts of tasks: content

strategy, blog posts, personas and business cases,

& CYRES

targeted emailing campaigns, marketing automation, ‘.‘ v
Whlte papersl WebSIte C()nterTl:l SE()I VICle()l even-tsl Secure Cloud : la réponse Sécurité informatique : adoptez Des objets géo-localisés aux
frangaise au Patriot Act ? les bonnes pratiques pour vous objets connectés (loT) :
. . . . rémunir des nouvelles nouvelles opportunités de
WeblnarS, IﬂﬂuenCe and SOClal medla. 2wnaces gé\.reloppen?:m;;rﬁc; au Big

100 Webinars over a 3-year period, dozens of blog posts 1,000s
of professionals reached on social media marketing automation,

video, white papers...

© 2014-2022 Visionary Marketing 2022 p



BIG DATA

s . P - . SPARKLANE IS AN INNOVATIVE BIG DATA COMPANY

WHOSE CORE BUSINESS IS TECHNOLOGIES FOR SALES
sparklane

— II

— \ In 2015-2017 Visionary Marketing worked on
| ' producing high quality content on the topics of big
data and — as early as 2016 — Artificial intelligence,

machine learning.

Visionary Marketing also wrote a series of popular
blog posts which are still shared today, therefore

positioning Sparklane as visionaries in their field.

1
© 2014-2022 Visionary Marketing 2022 Nora



BIG DATA

sBusiness & Decision

BUSINESS & DECISION IS A GLOBAL MANAGEMENT, STRATEGY CONSULTING AND SYSTEMS
INTEGRATION GROUP SOLVING BUSINESS PROBLEMS THROUGH DIGITAL TRANSFORMATION,
AS A LEADER IN DIGITAL CUSTOMER EXPERIENCE AND DATA & ANALYTICS.

=2 Boon & DA

In 2014-2015 Visionary Marketing supported

por TeBUSINEss & Dedision

B D o e LESAUTEURS  APROPOS  CONTACT Business & Decision with their expert blogging
BIG DATA initiative. We not only helped the service company
= build the first wireframe for the blog, we set
i / everything up, but from a content and social media
LES 5 PR NET AuT /‘Qp ©® point of view as well as from a change management

DATA SCi

point of view. This has made it possible for B&D to

kickstart its blogging initiative in America and France

in no time and reap the benefits of a new positioning

With this B2B digital marketing project,.B&D was able to attract c . 0
500 visitors per day on its blog after only 2 months. The Big data around Blg Data and dlgltal transformation.

white paper was downloaded 4,000 times in just 2 months

e Gl
© 2014-2022 Visionary Marketing 2022 -O-



O

PROMISE
CONSULTING
Promise consulting is a Paris-based expert consultancy

MARKETING & CONSULTING

dedicated to the luxury market with extensive international

exposure
We are continuously supporting Promise

consulting with their influence marketing as well as
influence event management and social media
promotion. We also support them with specialist
marketing content creation (mostly on blogs with

video interviews)

© 2014-2022 Visionary Marketing

SOFTWARE

O Adobe is a leading international software

O  solutions provider. Adobe Marketing cloud is

O  the entity dedicated to all sales and marketing solutions at Adobe.

Visionary Marketing has supported Adobe Marketing
Cloud in France with various pieces of content dedicated

to CRM, DMP, Marketing automation and omni-channel.

Some of our blog pieces have been written for the Adobe
Marketing blog while others, at their request, have been
published on our Marketing & Innovation blog in order to

ensure optimal visibility and sharing.
We are regularly included in Adobe’s panel of influencers

in order to support them with content provision on their

target subjects.

2022 0= 33



FASHION & INFLUENCE

© 2014-2022 Visionary Marketing

Visionary marketing organized a blogger session for SFD

Atelier, France’s NYY the local brand owner

Based on predefined patterns pinned to the wall, all
18 influencers were allowed to personalise their own

pair of sneakers with the brand’s designers.

6'
l' ~

2022
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IT-SOFTWARE 2,
S SiSrEMes

Dassault Systémes’ 3DEXPERIENCE Platform leverages its world-leading 3D
software applications o transform the way products are designed, produced, and
supported.

Visionary Marketing supported 3DS with the
organisation of its international ambassador
program meeting in order to kick start a project
regarding the sharing of content and establish

thought leadership.

SDEXPERIENCE

\NA”
R

© 2014-2022 Visionary Marketing 2022
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3 - WORKSHOPS & AUDITS

VISIONARY MARKETING DESIGNS, ORGANISES AND
FACILITATES WORKSHOPS DEDICATED TO DIGITAL

INNOVATION, TRAINING AND DIGITAL STRATEGY o m—
v | |
¢ [—
v I

| PARIS SCHOOL //L ThalesAl rT’7
alesAlenia
) NOVARTIS OF BUSINESS /— e e arien S (1 CO

@?%a.‘_?’_ia Ii eZ
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IT (B:esadia

GROUPE D'EXPERTS IT

Resadia is the leading group of independent IT and

Telecom vendors and experts based in France.
Visionary Marketing organised two interactive training sessions on
the usage of social media for IT professionals with hands-on

exercises and live feedback and discussions.

© 2014-2022 Visionary Marketing

IT & SOFTWARE

[meZ

O Visionary Marketing has delivered several keynotes
for Norway-based international software vendor eZ

Systems over the past few years
Over the past 5 years, we delivered 3 in Germany and France on

the topic of content management systems, content marketing and

content and influence. Interactive keynotes with online polling and

real-time results display and live comments

for marketers

P2.99/ypg

/’
2022 -0=




7
u n O Trade Association
%

Syndicat
des géometres-experts .
LA COMMUNICATION DICITAL
Twitter Battle #ungeidf et =
) ) o critéres du classement
O UNGE is the national survey association of France Property.
Surveyors are resorting more and more often to Web marketing i i b
tactics to make their profession known to the public. coniminicalion Glouls e
& mon boss > Plus de RT
> 2%me pyix : 1 livre blanc sur la LB S Gt wyfiast § mon by
fransformation digitale > SR ——
Plus de Mentions T 2R e e e
> 38me prix : 2 stylos Visionary
Marketing > Plus de Tweets
RESPONSES (7]
W e
| R
<ODYiGHe 2014 - Visonary MItintng - Ol 51 rosenved - VEONGTymartating com SvieTiig Mo 2004

POURQUOI ETES-VOUS
VENU(E)
AUJOURDHUI ?

= Pas du fout digital(e )

bit.ly/whyunge

= Pos vioiment digital(e )
Je ne suis pas centainde | de
tout comprencre ou digital
» Un peu digital(e )

» Vrciment digitalje )

CopyigH 2016 - Visonary MORBtng - o AgH1 1eserved - VEOranmaneting com Svemig Oct 2016 14

O répondionts: 45 non rdponses ;1

Y
-
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LONGCHAM P O LUXURY GOODS

P A R

O Longchamp is a French luxury leather goods company. The company s real breakthrough came with

the use of nylon. This innovation led the company to design a women's handbag known throughout
the world: Le Pliage

Visionary Marketing prepared and facilitated the entire

international “Paris Premier” Launch Campaign meeting in

Paris on behalf of Longchamp with representatives from

China, Singapore and Malaysia, Belgium and Spain. The topic

was worldwide digital innovation in the various Longchamp
subsidiaries. Faced with an Internet connection issue,
Visionary Marketing proposed that red/green voting signs be
handed to all participants. The result was very interactive and

highly successful.

’
© 2014-2022 Visionary Marketing 2022 -0= 44



O HEALTHCARE

!y NOVARTIS

O Novartis is a global healthcare company based in
Basel, Switzerland, with roots dating back more

Vistbaa\bMpekesting organised an interactive

training one-day session on behalf of the pharms Re i

~

e A 4 = Xgr - I 0 “:\ ,“
company in order to better get to grips with the . X 4 e

B . o Iy
impact of digital within the business, and the ——= . _ m‘"
mp J ! g A o N

.

—
=

relationship with partners, clients and patients.

This involved teambuilding exercises and Twitter

battles and group work (10 groups of 5
participants each).

S
© 2014-2022 Visionary Marketing 2022 -O=



EDUCATION

N

—_— <
-

] =
—
R s

., -

N\

—~
\/ ADVAN D MA NED AY BU \| R A Y /\ ADIN
TRAINING PROGRAM FOR STUDENTS AND EXEC STUDENTS AIMING TO
BECOME DIGITAL MANAGERS/DIRECTORS. WE RECRUITED A HUNDRED
STUDENTS IN 4 Y2 YEARS

© 2014-2022 Visionary Marketing

GEM is one of Europe’s leading business schools. Its Paris-
based Masters in Digital Business Strategy is unique in

Europe

Visionary Marketing managed GEM’s master's
degree from A to Z, implementing innovation and
flipped teaching. A Student’s blog was created,
which served as a basis for flipped teaching and
learning content marketing techniques, as well as
the recruitment of new students. We also were in
charge of course content, follow-up and promotion
of the master’s with proven results regarding the

growth and visibility of the master’s.

2022 -0=



L : .
EDUCATION T TR ThaleSAlseprgllcg SPACE INDUSTRY

OF BUSINESS /—

Founded in 1974, Paris School of Business is a European elite management school O Worksho p on co ntent marketin gan d the use
combining academic excellence, international awareness and professional experience. o
of email in the workplace

We have been teaching at PSB (Masters and
MBA classes) since 2007 about different digital
topics like digital marketing, content marketing,
social media marketing, word of mouth
marketing and Enterprise Social Networks
(ESN). We introduced new methods of teaching

such as Web-based lectures as early as 2007.

L 8 R Yann GOUrvenneC, CEO Visionary Marketing
P » o) 006/216 =t - o o 5 L

Similar engagements for other organisations (Axema, CNRS,...)

M2
© 2014-2022 Visionary Marketing 2022 -,O‘; 47



4 - DIGITAL MARKETING

DIGITAL MARKETING SERVICES WITH A VISION

KET YO

COMMUNICATIONS

& avanade STEalATORAL
LA orange”

© 2014-2022 Visionary Marketing 48022



PRAMEX

INTERNATIONAL

GROUPE

BPCE

B2B FINANCIAL SERVICES

PRAMEX INTERNATIONAL IS A BPCE SUBSIDIARY IN CHARGE OF
SUPPORTING SMBS INTERNATIONALLY

Following the strategic consulting deal described
in part 1, we have audited the Web assets of
Pramex in order to help them select a more
adaptive platform, we have advised Pramex on the
choice of this platform, migrated the website,
created a blog, and populated the new site with
content. The on-going site maintenance is also

managed by Visionary Marketing.

Visionary Marketing has helped Pramex international elicit its
strategy in order to face future challenges and growth and
shape the digital department

© 2014-2022 Visionary Marketing

WENET

B2B MARKETING

CHATBECUE, THE WEBER CHATBOT

Visionary Marketing designed, developed and delivered a

chatbot to Weber to support the product-selection process in

a B2B environment

M.

2022 O 49



TELECOMS TELECOMS

KEYYO IS AN ALTERNATIVE B2B COMMUNICATIONS PROVIDER. IT DELIVERS %
SERVICES TO 8,000+ B2B CLIENTS V/ITH 200,000+ END USERS orange

Visionary Marketing supported Keyyo with its new Visionary Marketing supported Orange Belgium

Website by auditing its SEO. The engagement with its content marketing strategy through a Man
involved supporting the team on location and From Mars Report. We helped the B2B arm of
remotely. Orange reorganise entirely its Web assets and

refocus its content strategy on the right target
- and topics.
KE YO |
communications QOur recommendations

were all implemented

KE YO Ce— within two weeks.

COMMUNICATIONS

INTERNET ET TELEPHONIE POUR LES ENTREPRISES

ORANGE BELGIUM, IS A LEADING B2B MOBILE PROVIDER IN BENELUX

Mo

2022 9- 50
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Some of our clients

Here are some of the engagements carried out with B2B and B2C clients:

Digital assessments and training sessions for banks, healthcare companies, high
tech businesses and various international training organisations.

Client support in change management in the field of digital marketing. Expert
blog creation and content marketing for businesses in Telecoms, IT, private
banking, utilities and Big Data. We have also worked for businesses dealing with
consumers, have trained top managers, communications experts, and various
staffers in all sorts of companies. We have led induction seminars, crash courses,
in-depth sessions and strategic sessions.

We have also led social media and word of mouth marketing campaigns,
optimised websites (SEO, SEM, content optimisation), created white papers
dedicated to Web matters and developed personas for businesses mostly in IT,
cloud computing and Telecoms.

Copyright 2014-2022 - Visionary Marketing - all rights reserved - visionarymarketing.com @vismktg

some of our clients

)

NOVARTIS

Alcatel-Lucent
a’gaz Enterprise @

KE7WYO THALES

COMMUNICATIONS

PSEE B R |
QEGEDIAN  PARISSCHOOL /.
OF BUSINESS Z—-

@ veoua G

GRENOBLE
ECOLE DE
MANAGEMENT

\ sparklane @_ avanade

ta(MVutuelle

Générale Q
© JEMS group
PROMISE
CONSULTING B bmc

ez

/@

CIH> BANK SwissLife
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ABOUT VISIONARY MARKETING

Contact us

Copyright 2014-2022 - Visionary Marketing - all rights reserved - visionarymarkefing.com @vismktg

transformation

Second o none
digitally-fulled
business sirategies

Content
markeling

Stand out from the
crowd with your
digital content

Communities &
Social media

We help you create
& nurture your
communities

B2B Digital
Markeling

Team up with our
seasoned B2B
digital marketing
experts

2022



